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OIIABJIEHHUE

METOAO0JIOT U ITPOBEAEHUSA UCCIIEJOBAHUA
CIIMCOK 'PA®UKOB, IUATPAMM, TABJINIL U CXEM

1.1. Hacenenue Poccun

Yucnennocms nacenenus
Kpynnetiwue 2opooa
Ypoesenw orcusnu nacenenusn
OKoHOMUYeCKAs aKMUBHOCTb

1.2. DxoHOMUYECKAs CUTYaIUs

Jlunamura pazeumus 3JKOHOMUKY
CmabunvHocmsb 20Cy0apcmeeHHo20 0dxicema
1.3. ITonoxenue Poccuu B Mupe
Lona PD 6 muposom nacenenuu
2. OBBEKT UCCJIEJOBAHMUSA

2.1. XapakTepHucTUKa KEpaMUUECKOT0 KUPIHya
2.2. Vcropuueckas cripaBka
2.3. CnocoOsI KITacCUPUKAIINHA KEPAMUIECKOTO KUPIIIa

Knaccugpurayua kepamuuecxozo kupnuua no OKII1
Knaccupurayus xepamuueckozo xupnuyua no OKII/]
Knaccupurayus kepamuueckozo xupnuua no TH B3/
3. MUPOBOM PBIHOK KEPAMHUYECKOI'O KHPITHYA
4. OFBEM POCCHMCKOI'O PBIHKA KEPAMUYECKOI'O KUPITUYA

4.1. lunamuka oObeMa pbIHKa KEPaMUIECKOT0 KUPITHYa
4.2. lonst *MIIOpTa Ha PhIHKE KEPAMUYECKOI0 KUPIINYa
4.3. luHaMuKa JIOJIM UMIIOPTa HA POCCUIICKOM PBIHKE KEPAMHUYECKOT0 KUpIIHYa

5. TEHJIEHIIMX HA POCCUICKOM PBIHKE KEPAMUYECKOI'O KUIIPUYA
6. DAKTOPBI, BJIUAIOIUE HA PBIHOK KEPAMUYECKOI'O KUPIIMYA

6.1. [IpoMBINIUIEHHOE CTPOUTEIBCTBO

Jlunamuxa 06vemos6 66004 NPOMbIULIEHHBIX 30AHUL HO 200aM
Obwvembt 6600a 6 pecuonax PD

6.2. KoMmMepueckoe CTpOUTENbECTBO

Jlunamuxa 06vemos6 66004 NPOMbIULIEHHBIX 30AHUL HO 200aM
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Obwvembl 6600a 6 pecuonax PD
Hunamuka 600a niowaoeii mopeo8o-ohucHoll u mopeo8o-paseieKamebHOU HeOBUNCUMOCTIU

JKunvie doma u obwgescumusi, 6K0YAs NOCMPOEHHBLE HACETCHUEM 3d CE0LL CUem U C ROMOUBIO
Kpeoumos

Kunvie ooma kommeoxcno2o muna
Kunvle 30aHus UHOUBUOYATbHBLE

Kunble 37aHUA MHOTOKBAPTUPHBbIE

7. TOCYJAPCTBEHHOE PEI'YJIUPOBAHUE HA POCCHICKOM PBIHKE
KEPAMUYECKOI'O KUPIITNYA

7.1. Pa3zBuTHE CTPOUTEIBHOTO PHIHKA
7.2. llepcriektuBel B BTO

8. KPYIHHEHMIIIUE UTPOKU POCCUMCKOI'O PBIHKA KEPAMUYECKOI'O KUPITUYA
8.1. JICP I'pyn

Cnpaska o komnanuu
Accopmumenm npooykyuu
Cmpamezuueckue HamepeHusi:

8.2. Wienerberger

Cnpaexa o komnanuu
Accopmumenm npooykyuu

8.3. 000 «MuxHeBCKas KepaMHuKay

Cnpaska o komnanuu
Accopmumenm npooyKyuu.

9. KAHAJIbBI JIUCTPUBYIIMA HA POCCHUMCKOM PBIHKE KEPAMMWYECKOI'O
KNUPIIMYA

10. MPON3BOACTBO KEPAMUYECKOI'O KUPIIMYA

10.1. Brox B jelicTBUE MPOU3BOJICTBECHHBIX MOIIIHOCTEH 10 BBITYCKY KEPAMHUECKOT0 KUPITHYa
10.2. TTpon3BOACTBO KEPAMUIECKOTO KHPIIHYa

Obvembl npou3600Ccmea no 200am
Obvembl npou3800CmMea no Mecayam
Obvembl npou3600cmea no GeoepaibHbIM OKPY2am
Cmpyxkmypa npouze00cmea no gedepanibHuim okpyeam PO
Obvembl npouz600cmea no pecuonam P®
Cmpykmypa poccuiicko2o npou3800cmed no pecuoHam
11. KPYIIHEMIIME ITPOU3BOJIUTEJIN KEPAMUYECKOTI'O KUPITUYA

11.1. Kpynseiimue npeqnpusTvs o 00beMy IpOU3BOACTBA
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11.2. Kpynueitime npeanpusaTis 0 00beMy BRIPYIKH

Cmpyxkmypa 8bipyuKu npou3gooumenei no pecuoHam
12. AHAJIN3 POCCUMCKOI'O UMITIOPTA KEPAMMYECKOI'O KHPITMYA

12.1. lunamuika 00bEMOB HMITOPTa KEPAMUYESCKOTO KHPIIHYA TI0 TOAaM

12.2. lunamuika 00bEMOB HMITOPTa KEPAMUYCSCKOTO KHPIIHYA 10 MecsIam

12.3. O0beMBI UMIIOPTA KEPAMHYCSCKOTO KMPIIHYA 110 CTPaHAM-IIOCTABIIHKAM
12.4. CtpykTypa UMITOpTa KEPAMUIECKOT'O KUPIHYaA 110 CTPaHAM-TTOCTABIUKAM

13. AHAJIM3 POCCUICKOI'O SKCIIOPTA KEPAMUYECKOI'O KUPITUYA

13.1. lunamrika 00bEMOB KEPaMUUECKOTO KUPITHYA 110 roJIaM
13.2. O6BeMBI SKCIOPTa KEPAMHUECKOT0 KUPITHYA 110 CTpaHaM Ha3HAUCHHS
13.3. CtpykTypa dKCIopTa KepaMU9IecKoro KHpIHYa 110 CTpaHaM Ha3HAYeHHS

14. IEHBI TPOU3BOJIUTEJIE HA KEPAMUYECKHAW KUPIINY B POCCHUH

14.1. JIlnnamuiKa 1IeH IPOU3BOIUTENEH TIO0 TOAaM
14.2. JlnnamuiKa 1IeH IPOU3BOIUTENCH TI0 MecsIaM

15. MPODPUJIN KPYITHEMIIMNX NPEINPUAATHUN o MNPOU3BOACTBY
KEPAMUYECKOI'O KUPITNYA

15.1. OAO «IlobGena JICP»

Cnpasounas ungopmayus

Buowl oeamenvrnocmu

Obvembl npou3600cmea NPpoOyKyuu
byxeanmepckuii bananc

Omuem o npubbLIAX U YOLIMKAX

Omuem o 08UICEHUU OEHENCHBIX CPEOCHE
Qunancosvie noxazamenu OessmerbHOCMu

15.2. OO0 «BUHEPBEPT'EP KUPITUY»

Cnpasounas ungopmayus

Buowi desmenvrocmu

Obvembl npou3800Ccmea npoOyKyuu
byxeanmepckuii 6ananc

Omuem o npubbLLIAX U YOLIMKAX

Omuyem 0 08udICEHUU OEHEICHBIX CPEOCE
Qunancosvie noxkazamenu OessmerbHOCHuU

15.3. OAO «CJIABSIHCKUM KUPITNUY»
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Cnpasounas ungopmayus

Buowi oeamenvrocmu

Obvembl npou3800Ccmea npoOyKyuu
byxeanmepckuii 6ananc

Omuem o npubwLisnx u yovimrax

Omuem 0 08udICEHUU OEHENICHBIX CPeOCMB
Qunancosvie noxazamenu OesimebHOCuU

15.4. OAO «PEBJIMHCKUWI KUPIIMYHBIN 3ABOI»

Cnpasounas ungopmayus

Buowi desmenvrocmu

Obvembl npou3800Ccmea npoOyKyuu
byxeanmepcruil 6ananc

Omuyem o npubsLiax u yovimrax

Omuem 0 08udICEHUU OCHENCHBIX CPEOCTNE
Dunancosvle noKazamenu OessmeIbHOCmu

15.5. 3A0 «3ABO/1 JIMLIEBOI'O KHUPITUUA»

Cnpasounas ungopmayus

Buowi oeamenvrnocmu

Obvembl npou3800Ccmea npoOyKyuu
byxeanmepckuii bananc

Omuem o npubwLisx u yovimrax

Omuem o 08uICEHUU OCHENCHBIX CPEACE
Qunancosvie noxazamenu OessmeibHOCmu

16. MIPOTHO3 PA3BUTUA POCCUMCKOI'O PBIHKA KEPAMUYECKOIO KUPIIMYA HA
2013-2016 I'T..

HUH®OPMALIUA O KOMITAHUU INTESCO RESEARCH GROUP
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METOIOJIOI'YA TPOBEJAEHUA UCCJIIEJOBAHUSA

O0BeKT HuccjIe0BaHNA:
PBIHOK KEPAMMWYECKOI'O KNPITMYA

ean uccaeqoBaHUS:

OLIEHKA COCTOSHNA PBIHKA U ITPOI'HO3 ET'O PABBUTUA HA 2013-2016 I'T.

Pernon ucciexoBanmus:
POCCUH 1 PETUOHBI PO

OcHoBHbIE 0JI0KH MCC/IeI0BAHUS:

MHPOBOI PBIHOK KEPAMUYECKOI'O KUPITUYA

OBBEM POCCHUICKOI'O PBIHKA KEPAMWYECKOI'O KMPITMYA

TEHJIEHLIUM HA POCCUMCKOM PHIHKE KEPAMUYECKOI'O KUTIPUYA

OAKTOPHI, BJIMAOIUWE HA PBIHOK KEPAMNWYECKOI'O KUPITMYA

T'OCYJIAPCTBEHHOE PET'YJIUPOBAHME HA POCCHUMCKOM PBLIHKE
KEPAMUMUYECKOI'O KUPITNYA

KPYIIHEMIIIME MI'POKA POCCHUMCKOI'O PBIHKA KEPAMMYECKOI'O
KHUPIIMYA

KAHAJIBI JIUCTPUBYLIUM HA POCCHUMCKOM PBLIHKE KEPAMHWYECKOI'O
KHPIIMYA

ITPON3BOJACTBO KEPAMUYECKOI'O KUPTIMYA

KPYITHEMIIMWE ITPOU3BOJUTEJIN KEPAMUYECKOI'O KUPITUYA

AHAJIN3 POCCUMCKOI'O UMITOPTA KEPAMHUYECKOI'O KUPITUYA

AHAJIN3 POCCUMCKOT'O SKCIIOPTA KEPAMUYECKOI'O KMPITUYA

LIEHBI ITPOM3BOJIUTEIEN HA KEPAMUYECKUI KUPITNY B POCCUU

[MPO®UNIIN KPYITHEMIIINX PEJIITPUSATUN 10 I[MTPON3BOACTBY
KEPAMMYECKOI'O KUPITNYA

[TPOTHO3 PA3BUTUS POCCUMCKOI'O PEBIHKA KEPAMHUYECKOI'O KUPITNYA
HA 2013-2016 IT.

NHOOPMALNA O KOMITAHUUM INTESCO RESEARCH GROUP

Kpynueiimue poccuiickue npeanpusaTis, 1JI KOTOPbIX COCTABJIEHBI NPOPUIIN:
OAO «IIOBEJIA JICP»
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000 «BUHEPEEPTEP KUPITY»

OAO «CJIABSIHCKMI KUPITHUY»

OAO «PEBJIMHCKUI KUPITUYHbBIN 3ABO/I»
3A0 «3ABO/JI JIMLIEBOI'O KUPITHYA»

[Io OCHOBHBIM MpPEANPHUATHUAM NPEACTABICHB OOBEMBI IPOU3BOJCTBA, (DMHAHCOBBIC
NOKa3aTesu eATeNIbHOCTH, OyXTrainTepckue OanaHchl, OTYETHI O MPHOBLIAX U YOBITKAaX, OTYETHI O

JABYKCHUHU JCHCKHBIX CPEACTB, JOUYCPHUC MPEAIIPUATUA U IIpOYasi I/IH(bOpMaI_II/ISI.

HUcTounnkn nHPOpMALMHU, HCIIOJIb3yeMble B HCCJICIOBAHNHU:
®depnepanbHas cinyx0a rocyJapcTBEHHON CTATUCTHKU
MuHHCTEPCTBO SKOHOMHAYECKOT0 pa3Butusi PO

OdenepalibHas TAMOKEHHAS CITyk0a

®DenepalibHas HAIOTOBas CIyx)0a

OrneHkH SKCIepTOB 0Tpaciiu

OTueThl 0 PO3HUYHBIX MPOJAKAX

Marepuanbl OCHOBHBIX HTPOKOB OTPaCiIu

OTpaCJ'IeBBIe MCYAaTHBIC U 3JICKTPOHHLIC U3 IaHUS

B uccaegopannu npusoautcest 36 rpagpukos, 16 nnarpammel u 57 Tadaun.
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BBIAEPKXKHU U3 UCCJIIEAOBAHUA

ITIABA 4

OB'BEM POCCHHCKOIO PBIHKA
KEPAMHUYECKOI'O KHPITHYA

B 2010-2012 rr. Habmrogayics pocT POCCHHCKOTO PhIHKA KEPAMUYECKOTO Kupnuya. Tak, B

2012 romy 0o0BEM OTEUECTBEHHOI'O pPBIHKA STOTO IMOMYJISPHOrO CTpoHMaTepuana COCTABHII

*9 Mupna. yci. Kupmd., 4TO
ObLI10 Ha ** 5% Ooublle, yeM

B IIPEIBIAYILEM TOY.

B 2010-2012 rr. mons
UMIIOpPTa HAa POCCUHCKOM
pBIHKE KepaMU4eCcKOoro
KHpIU4Ya yBEIWYWIach B 2,5

pa3. Tak, B 2012 romy

(

r

\

*917

2010 2011

Temn npupocTta, % 18,5%
[AnHamuKa o6bema poCCUINCKOro pbiHKa
Kepamuueckoro Kupnuua 8 2010-2012 rr., mAH. ycn.

Kupn
pOCCHUICKU UMIIOPT
\ JAHHOMN NPOAYKIUU

%k %

.***
coctaBui **%, 4to OBLIO

**,63%

* %79

Ha ** 1.1. Oojblle, 4eM B
HaJyajle  aHAJIM3HPYEMOTO

nepuoa.

**4%

2010

2011
[OVHamMuKa 4011 MMNOpPTa HAa POCCUIMCKOM pblIHKe
Kepamuueckoro Kupnuya B 2010-2012rr., %

2012

>
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IJIABA 10

ITPOH3BOJICTBO
KEPAMHYECKOT O KHPITHYA

Poccwuiickoe npou3BoacTBO Kepamudeckoro kupruda B 2010-2012 rr. 1eMOHCTPUPOBAIO
CTaOWIIBHBIA POCT, KOTOPBIH OBUI CBsI3aH C HapallMBaHUEM OOBEMOB PabOT CTPOUTEIHHBIMHU
OpeNnpUsATUsIMH B mepuo]l Bbixoaa u3 kpusuca (2010-2011 rr.), 4To U BBI3BAJIO YBEIMYEHUE

noTpedIeHus ( \

CTPOUTECIIbHBIX

| * 861 |

MaTepHUaJIOB B
CTPOUTENBCTBE 3JaHUN U
COOPYKEHHIA.

B 2012 rony o6bmem

BBIITyCKa JIAHHOTO
cTpoiimaTepuana

cocraBun *,8 mupa. yci. 2010 2011 2012
KUpI., YTO ObLIO Ha *% Temn npupocra, % *8% *%
GobIIe, TeM B AuHamuka o6bema poccUifickoro NnpousBoACTBa

Kepamuueckoro kupnuya 8 2010-2012 rr., maH ycn
MPEabIAYIIEM TOaY. Kupn

\ /

B 2012 romy mopsnka *% Bcero poCCHUIICKOro MPOM3BOJCTBA CTPOUTEIBHOTO

KePaMUYECKOTO KHUpPIUYa OBUIM OOECIIEYeHBI TNPOU3BOIAMTEISIME ***. Jlons mpeanpusTHiA

( \ pecnyonmuku  Tarapcran B
pETuOHAIbHOU CTPYKTYype

] * %k %

POCCHUICKOTO  MPOMU3BOJCTBA

B TatapcTaH, Pecnybnnka KCpaMITIeCKoro Kuprita
cocraBmima 6,1%. Ha * m.m.
W PocTosckasn obnactb MeHBIIe NPUILTOCH Ha
- PocroBckyro o6nacTs.
5%
70% Hosocubupckan
obnactb
Mpoune

CTpyKTypa poCcCMACKOro NnpousBoaCTBa
Bepmuwenu no sugam e 2012* rogy, %

- J
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IIABA 13

AHAJTH3 POCCHHCKOIO
IKCIIOPTA KEPAMHYECKOI' O
KHPITHYA

Maxkcumanbible 00BEMEI

POCCHUIICKOTO JKCIIOpTa 32 BECh

AHATM3UPYEMBIH TEepUOJ ObLIH

3adukcupoBanbl B 2008 rogy —

*5,6 TBIC. T. 3aTeM OOBEMBI

[IOCTaBOK  Ha  3apyOeXHBIH

PBIHOK Ha4daJId COKpalaTbCs.

Pe3koe cokpamienne 00bEMOB

2008 2009 2010 2011 2012
OKCIIOPTHBIX IIOCTaBOK

Temn **o4 -23% 25% **%

npupocta, % o
JnHamuka o6bema poccuiicKoro akcnopt

CTPOUTENIbHOIO KepaMHn4eCKoro Knpnuya e

npowusomein B 2010 roxy: -23%.
B 2012 rony poccuiickue

OCTaBKH KEpaMHYCCKOI'0 HaTypasbHOM BblpaxkeHuu B 2008-2012rr., T
KApIHYa Ha  3apyOeKHBIH \ J
PBIHOK COCTAaBUIU **,* ThIC. T, 4TO ObLTO Ha 11% MeHbIlle, 4eM B PEIbIIYIIEM TOTY.

OcHOBHas 4acTb KCPpAaMHYCCKOTI'0 KHUPIINYa, HAIIpaBJICHHAd Ha pCaIM3allui0 Ha BHCUIHCM

PBIHKC, B TCYCHHE  BCCTO

( \ HCCIICAYEMOI0 nepuoaa ObLI1a

peanusoBana B ***. [Ipu sTom

* %k %k
- Kk 2012 rogy mocTtaBku B 3Ty
%0
# YkpanHa cTtpany (opmupoBau %o
POCCUICKOTO JKCIIOpTa
Monronus JTAHHOM MPOAYKIUH.

Mpounte cTpaHbl IIpucyrctBue  YkpauHsl B

CTPYKTYypE 9KCIIOpTa
KTypa poccuiickoro akcnopra KepaMHUYEeCKOr0 KHUpIHYa TI0
CTPOMTENBHOTrO KEPaMMYECKOro KMpnuua no
CTpaHam Ha3HaYeHUA B HaTypPaNbHOM CTpaHam HasHAYCHUA
\ BblpaxkeHuu B 2012 roay, % | cocraBuio *%, a MoHronuu —
3%.
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CIIUCOK I'PA®OUKOB, TUAT'PAMM U TABJIUI U CXEM
METO/I0JIOT Ul IPOBEJEHUS UCCJEJOBAHMSI

CIIMCOK 'PA®UKOB, IUATPAMM, TABJINIL U CXEM
1. OBHIEDKOHOMMYECKOE INIOJIOJKEHHE POCCUH

I'padux 1. Yncnennocts Hacenenus: Poccuun B 1990, 2000, 2005 1 2008-2012 rr., THIC. Yen.

I'padux 2. lunamuka yrcIeHHOCTH HaceneHus: Poccun B Tpex Bapuanrtax nporHosa B 2011-2031 rr.,
TBIC. YeTl.

Huarpamma 1. CTpyKTypa YUCIIEHHOCTH HaceneHus: Poccru Mo OTHOMIEHHIO K TPYJOCHOCOOHOMY
Bo3pacTty B 2011-2031 rr., % (cpeaHuii BApHaHT MPOTHO3a)

Tabmuua 1. YncneHHOCTh HaceJIeHus KpynHeHmux ropoaos Poccun mo ganneim [lepenuceii 2002 u
2010 rr. u Ha 1 sHBaps 2013 1., THIC. Yell.

I'paduk 3. [luHaMuKa peabHBIX pacroiaracMbIX JCHEKHBIX JI0XOI0B HACEICHHS U TOJI0BOM TEMIT MX
pocta B 2000-2012 rr., %

I'paduk 4. Iunamuka kodddunpenta ngeMmorpaduaeckoit Harpy3ku B Tpex BapHaHTaxX MPOTHO3a B
2011-2031 rr.

Huarpamma 2. JlnHaMrKa YCIEHHOCTH 3aHTHIX U 0e3paboTHbIX B Poccum B 2000-2012 rr. 1 mporHo3
Ha 2013-2015 T., MITH Yen.

I'paduk 5. Juaamuka qomu 6e3pabOTHRIX B SKOHOMUYECKH aKTHBHOM HACEJICHUH 110 (eepaTbHbIM
okpyram P® B 2006-2012 rr., %

I'paduk 6. Junamuka BBII Poccun B ienax 2008 r. 8 2002-2012 rr. u mporHo3 Ha 2013-2015 T,
MIIpJ pyo.

I'pacduk 7. UaBecTuIK B ocHOBHO Karmtan B PO B 2002-2012 rr. u iporros Ha 2013-2015 rr., Miapx
pyo.

I'padux 8. Junamuka npoduunTa/neuuura HCIOTHEHHOTO KOHCOIUANPOBaHHOTO OromkeTa PO B
2006-2012 rr., % x BBII

I'paduk 9. lunamuka BremHero qonra PO u ero gomm B BBII B 2009-2013 1T. (Ha 1 stHBaps), MitH
JIOJLIT.

Huarpamma 3. U3menenue cTpykTypsl BHenHero jgoiara PO B 2009-2013 rr. (na 1 suBaps), %

I'paduk 10. Junamuka UIIL B 2006-2012 rr. u nporuo3 Ha 2013-2015 rr., % K COOTBETCTBYIOIIEMY
MEPUOY MPEABLIYIIETO Toaa

I'paduk 11. Jlunamuika uncienHocty HacenaeHus Poccun u mupa B 2000-2012 rr. u mporaos g0 2100
T., MJTH Yell.

I'padux 12. Jons P® B muposom BBII B 2001-2012 rr. 1 nporuos na 2013-2016 rr., %
2. OBBEKT UCCJIIEJOBAHMA

3. MUPOBOM PBIHOK KEPAMHUYECKOI'O KHPTIMYA

Tabmuua 2. KpynHeiimme skcrioptepsl kepamuueckoro kupnuda B 2005-2010 rr., ThIC. g0,

4. OFbEM POCCHUMCKOI'O PBIHKA KEPAMUYECKOI'O KUPIIMYA
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I'paduxk 13. JImramuka o6beMa pOCCHHCKOTO PRIHKA Kepamuaeckoro kupmuya B 2010-2012 rr., MuH.
yCII. KHPTI

Huarpamma 4. Jloas UMIIopTa Ha pOCCUIICKOM pBIHKE Kepamuueckoro kupnuda B 2012 roay, %

Juarpamma 5. JluHaMuKka JOJTM UMITOPTA HA POCCUHCKOM PBIHKE Kepamuueckoro kupnuda B 2010-
2012 rr., %

5. TEHJIEHIIUA HA POCCUICKOM PBIHKE KEPAMUYECKOI'O KUIIPHYA
6. ®PAKTOPBI, BJIIUAIOIHIUE HA PBIHOK KEPAMUYECKOI'O KUPIIMYA
I'paduk 14. Jlmramuka o6beMa pOCCHHUCKOTO MTPOM3BOICTBA BBOIA MTPOMBITIUICHHBIX 30annid B 2009-
2012 rr., en.
Tabmuia 3. O0beM BBO/Ia MPOMBINUICHHBIX 31aHuii B cyobekTax PO B 2009-2012 rr., ex.
I'pacduk 15. [lunamuka o6beMa BBojIa KoMMepUeckux 3nanuii B PO B 2009-2012 rr., ex.
Tabmuiia 4. O0beM BBOa KOMMEPUYECKUX 3/1aHuil o peruoHam P® B 2009-2012 rr., ex.
I'paduk 16. [Ilunamuka o0peMa BBOIa TOProBo-opUCHBIX momemeHni B 2009-2012 rr., kB. M 001, TII.

Tabmuma 5. O6peM BBOAA TOPrOBO-OPUCHBIX ITOMeMeHHH 1m0 cyorekTtam PO B 2009-2012 rr., KB. M
001, TwI.

I'pacduk 17. Jlnunamuka o0beMa BBOIa TOProBO-pa3BieKaTeNbHBIX oMenieHni B 2009-2012 rr., kB. M
001, TwI.

Tabmura 6. O0beM BBOAA TOPTOBO-Pa3BIEKATENFHBIX MIOMEIIEHUH B 10 cy0bekTam PO B 2009-2012
IT., KB. M OOIII. IIJI.

I'paduk 18. JlnHamuKa Tuomaay BBOA KIIBIX JOMOB U OOIIEKUTHH, BKITFOYAs TIOCTPOCHHEIE
HACEJICHHUEM 3a CBOM CUET M C TIOMOIIbI0 KpeauTos, B PO B 2008-2012 rr., ThIC. KB. M OOIII. TUL

I'paduk 19. JIlnnamuka BBO/Ia )KHIIBIX TOMOB U OOIIEKHUTHH, BKITFOYAst TOCTPOSHHBIE HACETICHHEM 32
CBOH CHYET U ¢ TTOMOIII0 KpeauToB, B 2008-2012 rT. , THIC. KB.M

Tabmuia 7. [Tnomane BBOAA KHUIIBIX JJOMOB U OOIICKUTHIA, BKJIIOYAs [IOCTPOCHHBIC HACCIICHUEM 3a
CBOW CUET U C MOMOIIBIO KPEAUTOB, 10 cyobekTam PD B 2008-2012 rr., ThIC. KB. M OO, I11.

I'paduk 20. flunamrika 00beMa BBOJIA )KHUJIBIX IOMOB KOTTEKHOrO Tria B PO B 2009-2012 rr., ThHIC.
KB. M 0OIII. ILI.

Tabmuiia 8. O0beM BBO/A KHIIBIX JIOMOB KOTTEIXKHOIO THIA 10 cyObektam PD B 2009-2012 rr., ThIC.
KB. M 0OIII. ILI.

I'paduk 21. JInunamuka o0beMa BBOIa MHANBHUIYAITLHBIX KWIBIX 31aHuil B PO B 2011-2012 rr., en.
Tabmuia 9. O0beM BBOIA MHAMBHIYJIBLHBIX JKUJIBIX 31aHUM B cyObekTax PD B 2011-2012 rr., ex.
I'padux 22. JIlunamMuka odObeMa BBOIa MHOTOKBapTHUPHBIX KHWIbIX 30aHui B PO B 2011-2012 rr., ex.
Tabmuia 10. O0beM BBOIa MHOTOKBAPTUPHBIX JKUJIBIX 31aHui B PO B 2011-2012 1T, ex.

7. TOCYJAPCTBEHHOE PEI'YJIMPOBAHUE HA POCCUMCKOM PBIHKE

KEPAMUYECKOI'O KUPIITMYA
I'padux 23. JlunamMuka poccuiickoro BBoAa 00bEKTOB KMIIMIIHOTO cTpouTenbersa B 2009-2012 rr. u
nporso3 Ha 2013-2015 rr., MJIH KB. M.

8. KPYITHEHIIUE UTPOKA POCCUICKOI'O PBIHKA KEPAMUYECKOI'O KUPITMYA

T -
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9. KAHAJIBI JIUCTPUBYIIUN HA POCCUIICKOM PBIHKE KEPAMUYECKOI'O
KUPIIMYA

10. MPOU3BOACTBO KEPAMUYECKOI'O KUPIIMYA
I'paduk 24. JInHamika BBOJa B ICHCTBHE MPON3BOACTBEHHBIX MOIITHOCTEH 1 OOBEKTOB 110
MIPOU3BOACTBY KepaMudeckoro kupnuya B 2010-2012 rr., MiIH yciI. Kupn

I'padux 25. [lunamMuka o0beMa POCCHICKOTO MPOM3BOACTBA CTPOUTEIBHOTO KEPAMUIECKOT0 KUPIHNYa
B 2010-2012 rr., MJIH yci1. KUpI

I'padux 26. [JlunamMuka poccHiiCKOro MPOM3BOICTBA CTPOUTENHFHOTO KEPAMHYECKOTO KHUpIIHYa 110
Mecsnam B 2010-2012 rr., MIIH ycil. KUpIL.

Tabmuua 11. O6beMbI POCCUICKOTO TPOU3BOACTBA CTPOUTENBHOTO KepaMuieckoro kupnuia B 2010-
2012 rr., MIH yCII. IIT.

Tabmuua 12. O6beMbl TPOU3BOACTBA KEPAMHUYECKOTO KHpnHuya B (heaepanbHbIX okpyrax B 2010-2012
IT., MJIH YCJI. KUPIL.

Juarpamma 6. MI3MeHeH#e CTPYyKTypbl POCCHICKOTO MPOM3BOICTBA KEPAMUYECKOT0 KHPIUYa 10
tdenepanbubM okpyram B 2010-2012 rr., %

Huarpamma 7. CTpyKTypa pOCCHICKOI0 MPOU3BOJICTBAa KEPAMHUECKOr0 KMPIU4a 1o (heaepaibHbIM
okpyram B 2012 roay, %

Tabmuua 13. O6beMbl POCCUHCKOTO MPOU3BOACTBA CTPOUTEIHHOTO KEPAMUIECKOTO KAPIHUYa MO
peruonam B 2010-2012 rr., MJIH yCII. KUPIIL.

Huarpamma 8. 3MeHeHue pernoHaIbHONW CTPYKTYPBl POCCHICKOTO POM3BOICTBA KEPAMHYECKOTO
kuprnuga B 2009-2012 rr.,%

Huarpamma 9. PerronanbHasi CTpyKTypa POCCHICKOTO MTPOU3BOACTBA CTPOUTENHFHOTO KEPAMHUECKOT0
kupnuya B 2012 rony, %

11. KPYINHEMAIIWE NMPOU3BOAUTEIA KEPAMUYECKOI'O KHPIIMYA
Tabmuua 14. Kpynneiimuie npeqnpusTus-npou3BOIUTEIN KEPAMUIECKOTO KUPIHYa 0 00beMaM
BHIMTyCKa (C ykazanueMm pernoHoB) B 2006-2009 rr., MITH yCII. KAPIIL.

Tabmuua 15. Kpynneiimuie npeanpusTus-npon3BoIUTEIN KEPAMUIECKOTO KUpIHYa (C yKa3aHHEM
PETHOHOB) MO BRIpyUKe oT npoaax B 2009-2011 rr., Teic. pyo.

Huarpamma 10. PacripesienieHue BoIPYUKU MPEANPHUITHI 1O TPOU3BOCTBY KEPAMHYECKOTO KHPIUYA MO
peruonam B 2011 roay, %

12. AHAJIN3 POCCUHCKOI'O UMITIOPTA KEPAMUYECKOT'O KHPIIMYA
I'paduk 27. [JlunamMuka o0beMa pOCCHHCKOTO UMITOPTA CTPOUTEILHOTO KEPAMHUECKOTO KUPIHYa B
HaTypajibHOM BbipaxkeHuu B 2008-2012 rr., T

I'padux 28. JluHamMuka poccUICKOro HMITOPTa CTPOUTENHHOTO Kepamudeckoro kuprnudya B 2008-2012
IT., TBIC. IOJLI.

I'padux 29. /IluHamMuka poccUiCKOro HMIIOPTa CTPOUTEIHHOTO KEPAMHIECKOTO KHPITHYa B
HaTypaJbHOM BRIpakeHUH 1mo mecsam B 2008-2012 rr., T

Tabmuna 16. O6beM poCcCHUIICKOT0 HMIIOPTa CTPOUTEIHLHOTO KEPAMHIECKOTO KHPITHYa B HATYPAIIbHOM
BbIpakeHHH 1o mecsiam B 2008-2012 rr., T
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I'paduk 30. JImramMika pocCHHCKOTO0 UMITOPTA CTPOUTEIHLHOTO KEPAMHUIECKOTO KUPITHYA B
CTOMMOCTHOM BEIpaykeHn! 1o MecsiiiaMm B 2008-2012 TT., TBIC. HOJI..

Ta6mmma 17. O0beM pOCCHICKOTO MMIIOPTA CTPOUTEIBHOTO KEPAMHUYECKOTO KHPITHIa B CTOUMOCTHOM
BEIpakeHHH 110 MecstaM B 2008-2012 rr., ThIC. JOJIT.

Tabmuma 18. O6BeMBI POCCHIICKOT0 UMIIOPTA CTPOUTEINHHOTO KEPAMIUECKOTO KHPIHYa B HATYPaIHLHOM
BBIpaXEHUHU MO cTpaHaM-niocTaBiukaM B 2008-2012 rr., T

Ta6mmma 19. O60beMBI POCCUHCKOTO CTPOUTEITHFHOTO KEPAMUIECKOTO KUPIIHMYA IO CTpaHaM-
MOCTABIINKAaM B CTOMMOCTHOM BhIpaxkeHuu B 2008-2012 rr., ThIC. JOJI.

Huarpamma 11. MI3mMeHeHne CTPyKTYpBl pOCCHICKOIO UMIIOPTA CTPOUTENBLHOTO KEPAMHUUECKOTO
KHMpIHYa 10 KPYMHEHIINM CTpaHaM MPOUCXOXKICHUS B HATypanbHOM BelpakeHuu B 2008-2012 rr., %

Huarpamma 12. CTpyKTypa poCCHHCKOTO UMIIOPTa CTPOUTEILHOTO KEPAMHUUECKOT0 KUPITHYA 110
CTpaHaM MPOHUCXOXKACHUA B HaTypajabHOM BelpaxkeHuu B 2012 rony, %

Huarpamma 13. 3MeHeHHE CTPYKTYPBI POCCHIICKOTO UMIIOPTa CTPOUTEIBHOTO KEPAMUYECKOTO
KHpIHMYa M0 KPYMHEHIINM CTpaHaM MPOUCXOXKACHUS B CTOUMOCTHOM BbIpaxkeHuu B 2008-2012 rr., %

Huarpamma 14. CTpyKTypa pOCCHHCKOTO UMIIOPTa CTPOUTEILHOTO KEPAMHUECKOTO KUPITHYA 110
CTpaHaM MPOHUCXOXKIACHHUA B CTOUMOCTHOM BbIpaxkeHHH B 2012 roxy, %

13. AHAJIM3 POCCHUICKOI'O SKCIIOPTA KEPAMUYECKOI'O KUPITUYA
I'pacduk 31. JIunamuka 00beMa POCCHICKOTO AKCIIOPTA CTPOUTENEHOTO KEPAMUIECKOTO KUPIINYA B
HaTypajabHOM BhIpaxkeHuu B 2008-2012 rr., T

I'pacduk 32. . luramuka o6peMa pOCCHHCKOTO IKCIIOPTa CTPOUTEIHHOTO KEPAMHYECKOTO KHPITUYa B
CTOMMOCTHOM BBIpakeHUM 0e3 yueTta Kazaxcrana B 2008-2012 rr., TBIC. TOIT..

Tabmuua 20. O6beMBI POCCUHCKOTO KCIIOPTa CTPOUTEIILHOIO KEPAMUUECKOT0 KUPIIMYa B
HATypaJbHOM BBIpAXXKEHUU 10 cTpaHaMm Ha3Hauenus 2008-2012 rr., T

Tabmuua 21. O6beMbI POCCUHCKOTO KCIIOPTa CTPOUTEIILHOIO KEPAMUUECKOT0 KUPIIMYa B
CTOMMOCTHOM BBIPa)K€HUU N0 cTpaHaM HazHaueHus B 2008-2012 rr., Thic. JOJI.

Huarpamma 15. CTpykTypa pOCCHICKOTO 3KCIIOPTa CTPOUTENBHOIO KEPAMHYECKOTO KHPIIMYa 10
CTpaHaM Ha3Ha4Y€HUs B CTOMMOCTHOM BeIpaxkeHnH B 2012 roxy, %

Huarpamma 16. CTpykTypa poCCHICKOTO 3KCIIOPTa CTPOUTENBHOIO KEPAMUYECKOTO KHPIIMYa 10
CTpaHaM Ha3Ha4Y€HUs B CTOMMOCTHOM BeIpakeHnH B 2012 roxy, %

14. IEHBI ITIPOU3BOIUTEJIE HA KEPAMHUYECKHW KUPIINY B POCCUHA
I'paduk 33. Jlunamuika CpeIHUX [IEH IPOU3BOAUTENCH KepaMHUYECKOro Kupnuya 1o rogam B 2010-2012
IT., pyO/TBIC. YCII. KUPII.

I'paduk 34. JluHaMuKa CpeAHHUX 1ICH MPOU3BOAMTEIICH KepaMHUECKOro KUpiuya mo mMecsiam B 2010-
ssaBapb 2013 rr., py0./ThIC. YCII. KHPTI.

Tabmuia 22. CpenHue EeHbI MPOU3BOAUTENCH KepaMUUECKOro Kupuda mo mMecsiam B 2010-sHBaphb
2013 rr., py0./ThIC. YCILKUPII.

15. MPOPWUJIN KPYITHEAIINX NMPEANPUSTUAM 11O ITIPOU3BOJICTBY
KEPAMUYECKOI'O KUPIITMYA

Tabmuua 23. Jouepuue npeanpusarust OAO «ITobena JICP»
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Tabnuna 24.
Tabmuma 25.
Tabmuria 26.
Tabmuma 27.
Tabmuia 28.
Tabmuma 29.
Tabmuma 30.
Tabmura 31.
Tabmuma 32.
Tabnuua 33.
Tabmuma 34.
Tabnuua 35.
Tabmuma 36.
Tabnuua 37.
Tabmuma 38.
Tabmuma 39.
Tabmuua 40.
Tabmuma 41.
Tabmuia 42.
Taomuua 43.
Tabmuiia 44.
Taomuua 45.
Tabnuua 46.
Taomuua 47.
Taomuua 48.
Taomuua 49.

pyo.

Tabnuua 50.
Tabmuma 51.
Tabnuna 52.
Tabmura 53.
Tabnuna 54.
Tabmmna 55.
Tabnuna 56.

Tabmnuma 57

Axrmonepst OAO «Ilobena JICP»

O6mbemsr mponsBoactBa mpoaykuuu OAO «Ilobema JICPy

Byxrantepckuii 6ananc OAO «llobena JICPy», Toic. pyo.

Otuer o mpubsLsix u yosiTkax OAO «Ilo6ena JICP», TrIC. pyo.

Otuert o aABMKeHUH NeHexXHbIX cpeactB OAO «Ilodena JICPy, Tric. pyo.
JnHaamuka nmoka3zareneit gesrenbHocTH OAO «ITobema JICPy»

Houepnaune npeqnpustast OO0 «Burepbeprep KUPIHDY
Axunonepsl/yupenutenn OO0 «BunepOeprep KUpIuy»

O6mbemsl mponsBoacTBa mpoayknun OO0 «BuHepOeprep KUpImD)
Byxrantepckuii 6ananc OOO «BunepOeprep Kupmuy», ThiC. pyo.

Ot4et o mpubsLIIX U yosITKax OO0 «Burepbeprep KUpIud», ThIC. Pyo.
Ortuer o aBwKeHHU AeHeKHBIX cpeacTB OO0 «Buuepbeprep kupmud»
Junamuka nokazateneit aesrenpHocTH OO0 «BuHEpOeprep KUpImdy
Houepnaue npennpusitasi OAO «CrnaBstHCKAN KUPITAY
AxmmoHepsl/yupeantenn OAO «CrnaBsHCKHNA KHPIIID)

O6bemsr mponsBoacTBa mpoaykuud OAO «CraBSsHCKUI KUPITAD
Byxranrepckuii 6ananc OAO «CnaBsiHCKHE KHUPITUY», THIC. PyO.

Ot4et o mpubsLIIX U yObITKaX OAO «CrnaBIHCKHIA KHPIIHD», THIC. pYO.
Otyet o aBwKeHNH JeHeKHBIX cpecTB OAO «CrHaBSHCKHUN KUPITHI»
Junamuka nmokaszateneit nedarenbHocTH OAO «CnaBSsHCKUN KUPIAY»
Houepnue npeanpusitust OAO «PeBauHCKUI KUPTTUYHBIN 3aBOI»
AxumoHepsl/yupeautenn OAO «PeBauHCKUI KUPIIMYHBIN 3aBO
O0bems pon3BocTBa MpoAyKiud OAO «PeBAMHCKUI KUPITUYHBIA 3aBOI»
Byxrantepckuii 6ananc OAO «PeBAMHCKUI KUPIIMYHBIA 3aBO/», THIC. PYO.
Ortuer o npubbuIsx u yobiTkax OAO «PeBAMHCKUI KUPIIMYHBIN 3aBO», THIC. PYO.

Otyet o ABMKEeHUU JeHEKHBIX cpeacTB OAO «PeBOIMHCKUNA KUPIUYHBIA 3aBO/1», THIC.

Juuamuka nokazateneit gestenbHOCTH OAO «PeBAMHCKUN KUPITUIHBIA 3aBOI»
Houepnue npeanpusatust 3AO «3aBoj TUIEBOIO KHPIIMYa)

Axrmmmonepsl 3A0 «3aBoj TUIIEBOTO KUPITAYIA))

O06beMsbI Tpon3BoacTBa poAyKIuK 3A0 «3aBOJI JIUIIEBOTO KUPIIAYA»
Byxrantepckuii 6ananc 3A0 «3aBoj1 TUIIEBOTO KUPITHIAY, THIC. pyO.

Ot4et o mpudbLIAX U yObITKaX 3A0 «3aBOJT IMIIEBOTO KUPITUYay», THIC. pyO.
OTtder o ABWKEHUH JIeHEKHBIX cpeacTB 3A0 «3aBo JTUIEBOTO KUPITHIA)

. Aunamuka nokazarenei aestenbHocTd 3A0 «3aBo IUIEBOTO KUPITUYA))
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16. TIPOT'HO3 PA3BUTH S POCCUMICKOI'O PEIHKA KEPAMUYECKOI'O KMPITMYA HA 2013-
2016 IT.

I'paduk 35. JImramuka o6beMa pPOCCHHCKOTO phIHKA Kepamudeckoro kupmmda B 2010-2012 rr.
nporao3 Ha 2013-2016 rr., MiTH. yCII. KHPIIL.

I'padux 36. [JunaMuka 1onu UMOOpTa Ha PhIHKE KepaMmuieckoro kupmnuya B 2010-2016* rr., %

HNH®OPMALUA O KOMIIAHUU INTESCO RESEARCH GROUP
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NHPOPMAILIMA O KOMITAHUAN
INTESCO RESEARCH GROUP

INTESCO RESEARCH GROUP — anamutuueckasl TpyIa, OCHOBHBIM HallpaBJIeHUEM
NeSITEIbHOCTH KOTOPOH sBJsieTcsi pa3paboTkKa BBICOKOKAUECTBEHHBIX Ou3Hec-iaHoB, TOO wu
MapKETUHIOBBIX HCCIEIOBaHUM, KAaK POCCUMCKHMX, TaK M PETHOHAIBHBIX DPBIHKOB P®. Mbl
MPEOCTaBIsIEM  HAIlUM  KIHMEHTaM aKTyallbHyl0 M JOCTOBEpPHYIO HH(OpMaIHIo,

npod)eCCHOHANIbHBIC PEKOMEHIAITUY 1)1 BEICHHS OU3Heca.

Bee paborer INTESCO RESEARCH GROUP mocTpoeHbl Ha MPOBEPEHHBIX HAYYHO-
UCCIIEIOBATEIbCKUX MeToAuKax. IIpu mpoBeneHMHM MapKETHMHIOBBIX MCCIEAOBAaHUN U
pa3paboTke OM3HEC-IUIAHOB OIUPAETCSl Ha MPUHATBIE BO BCEM MHUPE METOAMKH OLCHKH
3¢ (}EeKTUBHOCTH MHBECTHLIMOHHBIX BIIOKEHUM, Ha POCCUICKME M MEXAYyHapOoJHble CTaHAAPTHI

KadecCTBa.

Anamutukun kommanuun INTESCO RESEARCH GROUP gBnstorcs BblTyCKHUKaMU
BeJyIINX MOCKOBCKUX By30B (MI'Y, MOTHU, POA um. [Inexanosa, Briciias mkomaa 3KOHOMUKH,
OUHOK) 1 umerot rirybokue 3HaHHUSI B MApPKETHHI€, METOI0JIOTHH MOCTPOSHUS MapKETHHTOBBIX
UCCIIEIOBaHUM, OleHKe A(OPEKTUBHOCTH  HWHBECTUIIMOHHBIX  IMPOEKTOB, COCTaBJICHUU

AHAJIMTHYCCKHUX OTYECTOB U 6H3HCC-HpOFH03HpOBaHI/II/I.

[TpodeccnoHanbHbIii MOAXOM M CEPBUC, BHICOKOKBATU(DHUIIMPOBAHHBIC CHEIIHAITUCTHI,
rIyOOKHE 3HaHUS PA3TUYHBIX PHIHKOB, OOJNBIION MPOEKTHBIH ONBIT M  TOCTOSHHOE
coBepiieHcTBoBanue Mo3BoJisitoT kKommanuu INTESCO RESEARCH GROUP oka3biBaTh

BBICOKOKAQUCCTBCHHBIC YCIIYI'M BCEM CBOMM KIIMCHTAaM.

WNudopmaiivg U3 HAIUX OTYETOB MYyONMKYeTCS B KPYMHEHIIUX POCCUUCKHUX razerax u
KypHaIax: «BemomocTuy, «KommepcanT-/leHprny, «Poccutickas razeray,
«Forbes», «Russian Food Market», «Food Service», «PBK daily», «lleHoBHKY,
«Moe gmeno. Marasun», «MAXIMy» «Onrako», «XnebomekapHOoe MPOU3BOJCTBOY,

«[Iponyktel u [TpudsLIEY, «KoHauTepckas chepa/xiedoneucnuer, «Unipack.Ru» u mp.

Intesco Research Group  +7 (495) 645-97-22 www.i-plan.ru
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IEJb HAIIEW KOMITAHWUM — YCIIEIITHA S PEAJITU3ALIASA
BU3HEC-ITPOEKTOB CBOUX KIIMEHTOB

E-mail; info@i-plan.ru
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